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“Our credit union looks to
reach the ever-changing
RTP business community.
Advertising consistently in
The Park Guide has allowed
us to effectively target the
executives and employees
of RTP and make them
aware of our services.”

— Jill Beck
Director of Marketing
RTP Credit Union

(877) 693-5999

About the Magazine

The Park Guide is a quarterly publication focused on covering the companies, leaders and
business happenings in the Research Triangle Park (RTP) of North Carolina. Published
since 2005, the magazine features profiles of RTP businesses and business leaders as
well as feature stories and expert columns on the trends affecting the Triangle business
community. Features, news and profiles cover topics such as technology, biotech,
innovation, economic development, and living and working in the RTP. A Newcomer’s
Guide to the RTP is also published annually.

Target Audience
= RTP Business Executives
= RTP Business Managers
= RTP Business Owners
= RTP Entrepreneurs
= RTP Service Providers
= RTP Employees

Key Statistics

Circulation: 18,000
Readership: 70,000+
Frequency: Quarterly

Demographics:
= 18% - RTP Executives
= 50% - RTP Professionals
= 16% - RTP Organizations
= 08% - RTP Hotels
= 08% - RTP Employers

Industry Breakdown.
= 54% - I'T/Telecom/Life Sciences
= 20% - Business/Professional Services
= 16% - Education/Arts/ Trade/Other
= 10% - Real Estate/Construction

In Every Issue
Our editorial content will feature
exciting, relevant information on a
wide variety of issues including:
RTP Features:

= RTP Business Trends

= RTP Business Profiles

= RTP Innovations

Expert Columns From:
= CED
= NCTA
= Research Triangle Foundation
= RTP Professionals

RTP News and Notes:
= RTP Happenings
= Patents and Inventions
= Biotechnology and IT Briefs
= Restaurant Reviews

RTP Directory:
= Companies
= Hotels and Restaurants

2008 Editorial
= Jan. Technology/ Telecom
= Apr. RTP Dealmakers

= Jul. Park Newcomers Guide
= Oct: Innovation

Call Your Business Leader

representative for rates.
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Reach your target market with

BUSINESS LEADER — TRIANGLE

BUSINESS LEADER < IN PRINT

2007 Business Leader: (monthly)
Business Mailed to 10,500+ business executives, entrepreneurs and
professionals. 4,000+ distributed to centers of influence.

The Park Guide: (quarterly)
Mailed to 12,000+ executives and Park professionals. 5,000+
distributed to Park employers and centers of influence.

Women in the Triangle: (quarterly)
Mailed to 10,500+ executives and women business professionals.
2,500+ copies mailed to women-friendly businesses.

Triangle Real Estate: (quarterly)
Mailed to 10,500+ executives and real estate/relocation
professionals. 5,000+ distributed to industry meeting places.

Relocation/Newcomers Guides: (annual)
18,000+ copies distributed to relocation consultants/organizations
and businesses (and their employees looking to relocate to the area).

ON THE WEB

RaleighDurham.com:
The business-to-business site for the region

ResearchTriangle.com:
The economic-development portal for the Triangle

EVENTS

Business Leaders Breakfast: (monthly)
Rub shoulders with the region’s top leaders

Breakfast in the Park: (monthly)
Glean the ideas and insight of world-class thinkers

Women Extraordinaire: (annual)
Honoring women of achievement in the region

Business Champions: (annual)

Soleil to ve ‘pinnacle’ of midtown

Socuring a deal an office space Honoring businesses contributing to job growth in the region

idential Roundtable:
et o8m for growth’

BIZpower: (quarterly)
Speaker event discussing issues of regional importance

Profiles: Commerci
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